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Statements in this presentation relating to Oracle’s future plans, expectations, beliefs, intentions, and
prospects are “forward-looking statements” and are subject to material risks and uncertainties. A
detailed discussion of these factors and other risks that affect our business is contained in Oracle’s
Securities and Exchange Commission (SEC) filings, including our most recent reports on Form 10-K
and Form 10-Q under the heading “Risk Factors.” These filings are available on the SEC's website or
on Oracle’s website at http://www.oracle.com/investor.

All information in this presentation is current as of May 2021 and Oracle undertakes no duty to update
any statement in light of new information or future events.
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Oracle Analytics
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Oracle Al, Data and Analytics

DEVELOPMENT

o @ :
gﬁg; e @ InteEtation Software As Analytics @ Governance

a Service

\ o _
DATA MANAGEMENT B DataScience @ i

% Observability

5 A

Compute (S.)!?sigar'::ng % Storage @Tg Network éb Multi Cloud
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New Analytics

Simplity & Unify



New Analytics

Oracle
Analytics

Oracle
Analytics
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Oracle
Fusion Analytics
Warehouse
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Oracle Analytics

4 United Nations - - - - - -
e Commodity price increase and disparity across India

Augmented Analytics Platform

Data Preparation, Data Flow, Data Enrichment
Data Visualization, Machine Learning, Al
Automated Forecast and

NLP, NLG, Mobile enabled

Self Upgrading, Patching and Securing
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Oracle Analytics

Modern analytics platform

Supports hybrid configurations

OBIEE customers *
Machine Learning, Al & Data Visualization

Yearly release refresh

Available on Windows & Linux

1 Copyright © 2021, Oracle and/or its affiliates *for OBIEE customers with active support agreement O



Oracle Fusion Analytics

Fully Managed Augmented Analytics
Autonomous Data Warehouse

Key Performance Indicator Catalog & Targets
Data Pipeline, Data Model & Data
Visualization and Advanced analytics

For Fusion ERP, HCM, SCM, CX, NetSuite
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Solution & Integration

~ ANALYZE

STRUCTURE
=
Data Load Transform

@
i
Modeling Insights

Oracle Analytics

)%T'M—@

Oracle Autonomous
Data Warehouse

& &

Graph Spatial

P %

ML Low Code

Oracle Analytics Mobile
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PREPARE

Interactive Data
Transformation &
Cleansing

Smart Data
Profiling

Data Enrichment
with ML Models

Scheduled
Data Flows
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New Analytics

EXPLORE

Interactive Data
Visualization

Natural Language
Query & Narration

Auto-ML &
Al Insights

One-Click
Advanced
Analytics

CONSUME

Web

Mobile

Embedded

Chatbot
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Predictive Analytics

Data Flow to train
CART

Linear Regression
Clustering, Outliers
& more algorithms

ML models

< | M Machine Learning Engine

O

Search

Add Data
Join

Union

Filter
Aggregate

Save Data Set

Split Columns
Bin
Group

B

Cumulativi
Time
Analy
Train Nu
Train Multi
Train Clustering

Train Binary Clas!

£ attrition B.

Add Data - attrition Ben

ption Uploaded from attrition.csv.

Prompt to select Data Set

Attrition
Yes
No
Yes
No
No
No
No

BusinessTravel
Travel_Rarely
Travel_Frequently
Travel_Rarely
Travel_Frequently
Travel_Rarely
Travel_Frequently
Travel_Rarely

DailyRate

1102
279

1373
1392
591

1005
1324

Columns | All (36) Selections (36)

v Name

D

Age

Attrition

BusinessTravel

DailyRate

Department

Sales

Research & Development
Research & Development
Research & Development
Research & Development
Research & Development
Research & Development

DistanceFrom...

Education




Graph Analytics

Interact with data

|dentify relationships and patterns
Shortest path, page rank, clustering
Sub network algorithms

Optimized graph visualizations types

Integrated with Autonomous Database

¢ k¢ GraphFlow

@® Click here or drag data to add a filter

‘ B Pivot ) PATH_ATTRIBUTE, Path, SOURCE, DESTINATION

[@ Columns

B Rows
A SOURCENAME |

A DESTNAME

# Values
i PATI

) Color
7 Size
48 Shape
[ Tooktip

Y Fitters
A PATHATTRB

A SOURCE

Data

Visualize

Narrate

# of Routes

1,809

PATH_SEQUENCE by SOURCENAME, DESTNA...

PATH_ATTRIBUTE: Y
SOURCENAME

BAHUARA(HALT

BANNI MAHAMM
KHAIRAH

Tenua Dumari

CHHAPRA KACH
CHHAPRA IN.

SIWAN IN.

GORAKHPUR IN

PEPPEGAN)

ANAND NAGAR

DESTNAME

BANNI
MAHAMM

KHAIRAH
Tenua Dumari

CHHAPRA
KACH

CHHAPRA IN.
SIWAN IN.

GORAKHPUR
N

PEPPEGAN)

ANAND
NAGAR

USKA BAZAR

10 Rows, 1 Column

PATH_SEQUENCE &

g4 DM
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All Favorites Projects Data Sets Reports

Mobile Analytics

Projects

Unified Home Page & Search
Interacting with

Launch Dashboard

Share & collaborate on projects

Open, create & upload datasets

Easy to setup
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San Francisco Airport International Data Visualize Narrate

< Year < Origin 2 Airline £ Flight Number < Terminal > Gate (18)
2019 Al Al All I A1, A20,A11, A11A, A118, A12, A1A, A1B
d p by A A Flig b
JetBlue Hawaiian Airlines AeroMexico West Jet Virgin Atlantic United Airlines Philippine Airli... T
A0 A8 A7 A6 ] A9 ae a5 aa |l A8 A4 A3 R ag A7 A6 J A9 A8 A7 | A9 A8 A7 | A9 A8 a7
A2  AB
A8 A7 A4 AB A12 | A6 A4 A3 A6 AIB A12 | A6 A4 A3
LYY A3 a1 10
A7 a2 ae M2A AL g ama om | as an (a0 | a4 om0 m | as an om
LS 1118
AN
Fiji Airways Norwegian British Airways Air France Korean Air Japan Airlines
A3
Al A9 ps A5 A4 A9 A6 A5 QA9 A6 A5 | A9 A6 A5 | Ao as a7 | A9 A8 A7 3
Avianca
A8 A3 A8 A4 an | a8 A4 an | A8 A4 Al | a6 A6
A9 A8 A7 A6 A A0 A3 AN A3 AN
A7 A12 e A7 A3 A0 A7 A3 Al A7 A3 Al A5 Al A5 A
A4 A1B A2
China Eastern Airl... KLM Royal Dut... Hong Kong A... China Airlines COPA Airlines Air Italy
A3 ANB  A10
A9 A6 A5 A9 A8 A8
A9 A6 A5 A4 A9 A8 A7 A6 A5 A4 A3 A4 A3
A2 ATA Al s 7 7 \
" A as e L, L. K A3 b A2 L \
Alaska Airlines A3 A a0 A \
a7 a3 a0 | as 7 A7 an A6 AB A8 AM \
A9 A8 A7 A6 | A7 A2 n .
) ) Icelandair Volaris Air India
e Iberia EVA Airways
v MB A2 Sun Country Airlines A9 A7 g A4 A1B A9 A5
@ A9 A6 A5 A9 A8 A7
A3 ATIB A0 AL B A, |2 AT A6 A4
A7 A8 A8 MZL A8 a3 oan h i
A2 ATA Al AB AA Iberia / LEVEL French.. Norw... Emira...
A7 A3 a0 | As A9 a7 | A9 L)
Interjet L A12 Al Al A9 LY A3 A12 A7 Al
Cathay Pacif China South. A ]
Qantas Airlines Ll Aifoiliv e Sole A8 A6 A4 A3
ASHEELY ASTREZ ke A10 Luft..  JAIRCHL.
A9 A9 A8 A7
A6 A5 A4 Finnair Air Ne... Ao A7 LA A7
A8 AIB A11B ATA A8 A4 AN A8 A7 Py
e...
A8 a3 a0 el AR VAT | B4R A7 Fas! Pa EIAL. 101
a6 M2 A0 AL a7 ay Al A7 A3 m | oas A A8 A6 A A6 A3 | a7 A3 |As.

: 4

Airport Overview  Gate Sankey  Airlines View @ g4 0OM




& k% World Food Programme India Data Visualize Narrate w & & Av C

s> Country £ Commodity (3) Currency Type Kg state

l/’ MEr \\\ United Nations
% N World Food

5 posame Commodity price increase and disparity across India

—~—S—

The World Food Programme (WFP) is the leading humanitarian organization saving lives and changing lives, delivering food assistance in emergencies, and working
with communities to improve nutrition and build resilience. As the international community has committed to ending hunger, achieve food security, and improved
nutrition by 2030, one in nine people worldwide still do not have enough to eat. For its efforts to combat hunger, for its contribution to bettering conditions for

Rl Ce S u ga r peace, and for acting as a driving force in efforts to prevent the use of hunger as a weapon of war, the World Food Programme was awarded the

Average price by kg per year and market in India Latest average price by kg and state

S PO | —— — — 1 Commodity: Rice Commodity: Sugar Commodity: Wheat

Agra |1 [ 1 1 1 1 | 1

Ahmedsbod | — [ | o | —] |
Aizwal
Amitsar
Bathinda.
Bengahuru
Bhagalpur
Bhopal
Bhubaneshwar
Chandigarh
Chennat
Cuttack
Dehradun
Delhi
Dharwad
Dimsgur
Dindigul
Emakulam
Gurgaon
Guwahati
Gwalior

Hanagar
Jabakpur
P
Jammu
Jodhpur
Kanpur
Karnal
Kohima
Kolkata
Kota
Kozhidoke | | i I I Ko 24 NS 252
Lucknow e a7
Ludhiana | I
Mandi
Mumbai |— Average Price volatility by kg per Commodity and Year
Nagour ]
National Average
Panaji
Panchkula

Patna [ 1 340.00 "
Port Blair | Commodity

Puducherry | [ | T
Rapur I == | — [ ] ¥35.00
Ralkot I | M Sugar
Ranchi 1 | S — 1 45000
Rourkela N N | | [ — —| : B Wheat
Sambalpur ]
Shillong - _
b I I R2500 M Forecast (95%...
skguri z |
Srinagar 220.00
TPuram
Thiruchirapail — | 1 715.00
T —
Varanas|  — — ] T I 3 317 343
Rymech L 1 ¥10.00

345.00

Average Price per Kg

Rice, Rice, Rice, Rice, Rice, Rice, Rice, Rice, Rice, Sugar, Sugar, Sugar, Sugar, Sugar, Sugar, Sugar, Sugar, Sugar, Wheat, Wheat, Wheat, Wheat, Wheat, Wheat, Wheat, Wheat, Wheat,
2012 2013 2014 2015 2016 2017 2018 2019 2020 2012 2013 2014 2015 2016 2017 2018 2019 2020 2012 2013 2014 2015 2016 2017 2018 2019 2020

¥13 I ¥58 Source: Word Food Programme - Food Prices Data Source - Period: From January 2011 to July 2020. Data Visualization: Created with Oracle Analytics Cloud. Author: Benjamin Arnulf

WFP Summary ®



Sales Analysis - OA Live Visualize

| L - Product Channel CustomerName ® :
All All All
Search ®
4 [ MarketData ‘ [ Area M ‘ @ Total by Date (Day), CheckoutLane N S Total Sales by Product, Total Price by Product, Total $
# ROWID [ii] Trellis Columns CheckoutLane: 1, 2,3 Chcckoutzi;ae‘ §196-63
# TransactionID $450 Date (Day) 03/06/2021
[E] Trellis Rows
» © Date
: $400
A TimeofDay # Values (Y-Axis) Champagne
4 Customer +# Total ‘ $350 5
# Qy A Category (X-Axis) $300 - Sliced Ham  Birthday card Sala mil
A Product (Ooeay) | ]| g '
- ——— |3 Chick
4) Color L $200 IC e n
e
i A CheckoutlLane ‘ Granola  Deoderant Mayo
@ StoreFloorLocation —— Cereal .
$150 F h
A CustomerName 7 Size (Width) IS
A Preferred « $100 Cottage Lotion Strawberry
A EmployeeName [ Tooltip . Sour Cream  Cheese )
50 (
A Check 22 Detail Tortilla “
Apple Mustard Cheese
A Channel " $0 ~
Filters H: r Yogurt [ ¢ an
4 Customer Goal iR g G 3 4 3 o K AMAEE 20 o04d EJ
Mar 2021 Mouth Milk Gr...
» [ My Caleulations pdeciom e _ Toilet Paper Letty.. Wash Bar ‘
© Value Labels Ice Cream Blueb... Bre.. B- Wlne
CheckoutLane | K] Sliced Cheese  PaPer W...
Towels  Taco

Seas.. Crac.. Ma.. To.. =
Qty, Total by CustomerName, CheckoutLane, Quantity SOd a TO I | et Pa pe r

Total $15 S $443
$300
Total Sales 15  em_—] 448

Quantity by TimeofDay, Total Sales
$250 Total $ 15 T 448

Price  $5 :emmu—___ | $145

A- 6AM to 9AM
$200 Customer, Total by Date, Total $

3.0K

B- 9AM to Noon
$150 . ‘ . 2
L4
$100 ‘

otal

C- Noon to 3PM

TimeofDa
otal
~
=1
=

omer,
| e
n
=

Cus
I
o
=

D- 3PM to 6PM

[ Total by Date (Day), Ch... 450

—_ 05K =

& L # O VYV ~

© ® E- 6PM to 10PM 00
Titl 1 2 3 4 5 6 7
i bt 0 5 10 15 20 25 30 35 40 45 Mar 2021
ty
CheckoutLane 1TH2E3 N Quantity B Total

Title Tooltip Auto Quantity 2 e 41 Total Sales 455 S 17K Total § 264 N 18K

Title Font Auto O

Product Overview  Sales Analysis ® 7 Categories, 3 Areas g 4 D m



& k= Travel Analytics

Stacked Bar

Horizontal Horizontal
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Combo
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2 ©)

Radar Line

@

Radar Bar

Scatter

Pie (+Treemap)
D
&
Treemap

Grid

i

Pivot

Grid Heat

o Occupancy of Water Bungalow ... WB07

© # 8 eV

Title

Occupancy of Water Bungalow - Kudadoo b

Title Tooltip

Title Font

Legend Position

Last Saved 4:34 PM

) Click here or drag data to add a filter

Travel Analytics

Stacked Bar Year

W 2021 O 2022

Horizontal
100%

Waterfall
Monthly occupancy by bungalow

Name  Vacancy  Monthly Occupancy ¥
WB08 Y
WB15 N

2] WB01

Stacked WB13
Area

WB07
®

Radar Area et

WB14
WB03
WB06
WB02

WB09

|3_° WB04

Stacked
Category WBO05

WB10

WB12
@

Sunburst

M Monthly Occupancy = 0.8 M Monthly Occupanc!
Monthly Occupancy < 0.8

Outliers Analysis

1=

Correlation A
Matrix w802

WB03
WB04
WB05
WB06

WB01

WB08
WB09
WB10
WB11
Custom WB12
WB13
WB14
WB15

0.0%

g

Auto

SUCECy B Non-Outlier M Outlier

None
Travel

Data Visualize Narrate

@ Occupancy of Water Bungalow - Kudadoo Maldive. Photo: Courtesy of Kudadoo by Hurawahli




& k£ Oracle Innovation Lab Analytics Data Visualize Narrate o o < By @

4 [ Streaming Dataset

» Date Time

- Oracle Industries Innovation Lab

Speed

Meter Square -
L3 My ot Surface Scanned Innovation La
4 [B BostonData g
Location p P :
» Time
Time Detail
Speed
City
y
(i} My tions
© Value Labels

Speed per Minute

Geo Location

2. Innovation Lab: Deerfie...

i Miles per Minute il
& 8 e Vv | : - =

Steps per Minute

: Benjamin Arnulf & Burcin Kaplanoglu, PhD. : Oracle. : Boston Dynamics | Faro | Oracle Analytics. : Streaming analytics proof of concept from Faro scanner via Oracle Analytics Lab. : Oracle Analytics Cloud.

Streaming Analytics ®



& k% Talent Review Analytics Data Visualize Narrate

Gender Department Job Level Job Role Manager Location Business Travel ® :
F All All All All All All

Top Talent Talents Total Headcount

HCM Analytics - Top Talent
nalytics - Top Talen 6 17

Annual Master KPI

Performance Potential M Skillset Job Satisfaction

z Location of Top Talents by State Total experience vs Company Experience
5 24
v}
[ 2
16 . -
R 12
J
2 8
°
& 4
o I
0
Carrie N. Danielle C. Diane B. Isabelle N. Manisha G. Patricia S.
4
o Overtime % by Top Talent
o
a _ Potential 7] Agility Name [l Carrie N. Danielle C. Diane B. isabelle N. [ Manisha G. [l Patricia S.
Carge N.
4 . Patricia S. 3 5 Danielle C.
z
r 2
E f \
i \ L 3 | | 26.09%
Manisha G. 4 Diane B. 18.84%
‘ : Irsarbeller N. 7.26%
(U]
©
G
5 Attribute Indicators by Top Talent Outliers for Income vs Total Experience
oOutliers M Non-Outlier W Outlier  *** Trend (95% Confidence)
4 Name Business Travel Restricted Stock Manager
v $180K [
© Carrie N. - o O B o
.g e g o AOK | et
g s @ - o | mg
$100K
Isabelle N. ® ®
4 Manisha G. (] ("] ® $60K
g = z : g = Patricia S. ® [ [ 4 6 8 10 12 14 16

Experience Total Years

Analytics Solution: Oracle Analytics Cloud - Author: @Benjamin Arnulf - Source Data: Simulated Oracle HCM Data

HCM Analytics ® @ 4 I:I ID



& £ Monaco GP Analytics Data | Visualize Narrate w & <& Bv C

Number of Laps Race Distance Engine Time terva Gap Points as! Speed Retirement

T SR Formula 1 Grand Prix De Monaco 2021

CLoun TR

Race Distance (Km) Circuit Lenght (Km) Winner Car / Engine Winner Driver

554 Red Bull Racing / Honda Max Verstappen

=

Number of Laps Average Speed (Km/h)

Average Speed (Km/H) vs Fastest Lap Speed Top 10 Drivers - Total Points
e Max Verstappen

162 Lando Norris
158 5 Sebastian Vettel

Lewis Hamilton

Lewis
Hamilt...
Lance
Stroll
Ocon

Esteban Ocon

Esteban
Antonio
Giovin...

M Fastest Speed M Average km/h

Average

km/h Points

NUMBER Driver Engine Time Interval

Max Verstappen Red Bull Honda 1:38'56.820 157.83 25

Carlos Sainz Jr. Ferrari Ferrari 1:39'05.788 3 157.60 18

Lando Norris McLaren Mercedes 1:39'16.247 157.32 15

i) - S Sergio Perez Red Bull Honda 1:39'17.310 157.29 12
point 1M1 W11 W12 13 W14 H15 W16 W17 H18 H19 B2 B3 W4 Hs5s He H7 W8 W9 sector M sectorl sector2 [ sector3

Author: @BenjaminArnulf - Analytics Platform: Oracle Analytics Cloud - Dataset: Formulal.com - Grand Prix: Monaco 2021 - Unofficial Data Visualization

GP Analytics ®
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Oracle Analytics
Roadmap




Oracle Analytics Cloud & Server

Released in CY 2021 - 1st Half

Oracle Analytics Cloud
Generic JDBC Connectivity
Connectivity to Google BigQuery
Scheduled refresh for data sets
Custom Knowledge enrichments
Advanced self-service data sets
Data Quality Insights
Increased limits for Data Flows
Support for subject area, Essbase, and EPM
hierarchies in self-service pivot and table
Chart custom sort dialog
On-canvas filters for date and measures
Discrete layers on maps
High resolution printing in Data
Visualization
Graph analytics in Data Flows
Enhanced content and in-content search

Next generation OA Mobile
Health & performance service metrics

Oracle Analytics Server
Annual Oracle Analytics Server Release
including features through OAC5.9
Support for SUSE Linux and IDM
New DB Certifications
In-Place upgrade from OAS 5.5

CY 2021 - 2nd Half

Oracle Analytics Cloud
Microsoft Azure Synapse connectivity
Support for analytics views from subject
areas
REST API connector
Turn off auto-joins for data sets with
multiple tables
Flexible, layer-based combo chart
Mapbox maps and interaction
Sort visualizations by outside columns
Automated Insights
Improved Natural Language Generation
Redwood Design user experience
Conditional formatting
Improved handling of Nulls in list filters
Customized actions for consumers
Improved Back button experience
New print control options
Improved handling for Notes
Visualization multi-select
Increased limits for export from
visualizations
PDF encryption
Administrator mgmt. of self-service assets
Performance insights for canvases &
visualizations

CY 2022 - 1st Half

Oracle Analytics Cloud
*  Web-based semantic modeler
* Semantic model markup language
*  CX Unity and Sparkline connectors

Oracle Analytics Server
* Annual Oracle Analytics Server Release
including OAC features through Q1 CY
2022


https://docs.oracle.com/en/cloud/paas/analytics-cloud/acswn/index.html

Oracle Fusion and NetSuite Analytics Warehouse

Delivered with
FAW 21.R1

NetSuite Analytics (NSAW)
Beta Program

Fusion HCM Analytics

 Talent Performance
e Goals, Gains & Loss

Fusion ERP Analytics

* Spend Analytics
 GL/AP/AR Enhancements

Global Expansion

 Support of 10 Languages
* NA, EMEA, APAC

Q12021

OACS5.9

OAS 5.9

Q2 2021

NetSuite Analytics (NSAW)
« Sales, Payables and Inventory

Fusion CX Analytics
Beta Program

Fusion SCM Analytics
Beta Program

Fusion HCM Analytics

« Absence & Accruals
+ Compensation

Fusion ERP Analytics

+ Employee Expenses
* Multi-Calendar

Global Expansion

 Support of 10 Languages
* NA, EMEA, APAC, LATAM

OAC 6.0

Q3 2021

NetSuite Analytics (NSAW)
Financials and Manufacturing

Fusion CX Analytics

Marketing Analytics (Eloqua)
Sales Analytics (Sales Cloud)

Fusion SCM Analytics
Order Management
Inventory

Fusion HCM Analytics
Talent Profile and Review
Payroll

Fusion ERP Analytics
POs, Receipts, Agreements

Projects, Fixed Assets

Global Expansion

* Support of all Fusion Languages
* NA, EMEA, APAC, LATAM

OAC 6.2

Q4 2021
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